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Tom tat

Nghién ciru nay nham kham pha viéc tich hop thwong mai dién tir v6i cac kénh truyén
hinh tai Viét Nam. Mic di mua sim trén truyén hinh da ting truéng nhanh chong trong
nhing thap ky gan day, tiém ning van chua duoc khai thac diing mtrc. Dya vao 1y thuyét
S-O-R va Iy thuyét MSD, cac mdi quan hé giita cac yéu t6 tac dong xa hoi, tac dong
truyén théng, cam nhén gia trj anh huéng dén y dinh mua ctia khan gia trén dai truyén
hinh dwogc giai thich. Nhém tac gia dd phong van siu 23 khan gia dang theo ddi cac
kénh mua sam trén truyén hinh, dé hiéu rd hon vé hanh vi tiéu dung va y dinh mua cta
ho. Két qué cho thdy, hanh vi mua sim trén truyén hinh chiu su tac dong boi cc yéu to
x4 hoi va truyén thong, thong qua vai trd trung gian ctia cam nhan gia trj vé ndi dung
thong tin dugc kénh truyén hinh mua sim cung cip. Nghién ctru ndy gitp dai truyén
hinh ¢6 co s& dé xem xét dau tu phat trién kénh truyén hinh mua sdm dudi hinh thire
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1 bat van dé

Trong nhimng thap ky qua, mua sim qua truyén hinh
(TV shopping) tai Viét Nam di phat trién nhanh chong
va Vi sy gia tang nhu cau ciia nguoi tiéu dung déi véi
cac kénh mua sim da dang. Mua sam qua truyén hinh
12 mot trong sb cac kénh ban hang cua thurong mai dién
tir [1]. VTV Hyundai Home Shopping la kénh mua sim
dau tién tai Viét Nam duoc phat séng chinh thirc trén
hé théng Truyén hinh Cap Viét Nam (VTVcab) bit dau
tir ngay 26/2/2016. Hién nay, nhitng kénh mua sim ph
bién khac dugc phat song trén truyén hinh cap nhu:
Viet Home Shopping (VHS) trén HTVC+, Home
Shopping Network (HSN) phat séng 24/24 gio trén
kénh SCTV, TVS-VHS trén kénh SCTV5 hay truyén
hinh cap Viét Nam (VN) c¢6 han kénh mua ban hang
héa c6 tén TV shopping trén VCTV11. Ngoai ra con
dugc phat trén cac dai truyén hinh dia phwong nhu
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BTV3, BTVS5 va cic kénh khac trén hé théng cap cua
SCTV.

Theo bao cao tir Cuc Thuong mai dién tir va Kinh té s
(B6 Cong Thuong) vao thang 3/2024, Viét Nam hién
nam trong top 10 qudc gia c6 toc do ting trudng thuong
mai dién tir cao nhét thé gi6i, dan dau khu vuc bong
Nam A. Trong bdi canh thuong mai dién tr bung nd,
ban hang qua phat song truc tiép dang ndi 1én nhu mot
cong cu manh mé& giup doanh nghiép tiép can khach
hang. Mic du truyén hinh 12 mot phwong tién co stc
anh huong rong réi, hinh thirc nay trén song truyén hinh
van chua dugc tin dung triét dé. Co su khac biét y nghia
vé ban chat va dic diém khach hang mua hang truc tiép
trén song truyén hinh la sy tin tudng va phu thudc cla
ngudi mua vao Dai truyén hinh hon 1a cac kénh khac
nhu Shoppee, Lazada,... Pay cling la diém khac biét ma
nghién ctru huéng dén nham khai thac tiém niang phat
trién thwong mai dién tir thong qua viéc két hop ban
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hang truc tiép voi truyén hinh, ddng thoi dé xuét cac
chién lugc dé toi uu hda hiéu qua cta su két hop nay.

2 Co s6 ly thuyét va mé hinh nghién ctru

2.1 Ly thuyét nén

Ly thuyét S-O-R (Stimulus-Organism-Response) [2],
dugc ap dung biang ba budc: cac kich thich bén ngoai
(Stimulus) nhu cac théng diép truyén thong (quang céo,
nha dan chuong trinh) gdy anh huéng dén cam nhan
ctia khan gia vé gia tri ndi dung thong tin (Organism),
tir d6 din dén quyét dinh mua sdm (Response). Bai bao
ap dung 1y thuyét S-O-R thong qua kham pha cac nhan
t6 thudc vé moi truong nhu 12 yéu t6 xa hoi va yéu t6
truyén thong 1am chirc nang “Stimulus”anh huong dén
cam nhén gia tri ctia khan gia dong vai tro “Organism”
lam trung gian trong viéc chuyén hoa tac dong xa hoi
va truyén thong thanh hanh vi “Response”, cu thé 1a
hanh vi mua sim trong mé hinh duéi day.

Ly thuyét MSD (Media System Dependency) ctia Ball-
Rokeach, & DeFleur giai thich mtac do phu thudc vao
truyén hinh cta khan gia [3]. Nghién ctru nhan manh
vai tro cua truyén hinh nhu mét phuong tién truyén
thong mang tinh dbi tuong cao, gitp truyén dat thong
diép dén nhom khan gia do tudi trung nién va ngudi 16n
tudi, dong thoi 1am rd diém khac biét giira truyén hinh
va cac nén tang mang xa hoi qua Internet thi khan gia
s& ¢6 nhiéu lya chon hon, tuy ré“lng do tin cdy vao trang
quang c4o van con nhiéu han ché. Ly thuyét MSD duoc
sir dung dé 1y giai tai sao khan gia Viét Nam van phu
thudc vao truyén hinh va cach thic phuong tién nay
dinh hinh hanh vi mua sam. Chiing t6i cho rang truyén
hinh vn 1 kénh dang tin cdy dbi voi nguoi tiéu ding
trung nién, khac véi sy phu thudc vao mang xa hoi cua
nhom tré.

2.2 Khai niém va mdi quan hé cac bién mé hinh

Y dinh mua sdm (purchase intention) truc tuyén duoc
hiéu 1a mirc d6 sin sang mua san phim cua ngudi tiéu
dung thong qua kénh ban hang truc tuyén [4].

Mua sim qua truyén hinh 1& mdt hinh thic ban 1€ truc
tlep, trong d6 san pham duoc gidi thiu va trinh bay chi
tiét qua cac chuong trinh phat séng truyén hinh, cho
phép nguoi tiéu dung dat hang ngay trong khi xem [5].
- Méi quan hé giita tic dong xa hoi va cam nhan gia
tri vé& ndi dung thong tin

Tac dong xa hoi c6 thé anh huong dén cam nhan gia tri
cua nguoi tiéu dung thong qua viéc lam tdng sy tin
tudng va uy tin cta san pham [6]. Khi nhan duoc thong

tin tich cuc tir nguoi khac, nguoi tiéu dung ¢6 xu hudng
cam nhan gia tri cao hon tir san phém d6. T do, gia
thuyét P dua ra nhu sau: khi tdc dong xa hoi tich cuc
ting Ién sé dan dén khd ning cam nhdn gid tri tich cuc
cua khan gia tang lén.

- Méi quan hé giita twong tac truyén thong va cam
nhan gia tri vé ndi dung thong tin

Truyén thong k¥ thuat s6 co tic dong dén cam nhan
cam nhan cta nguoi tiéu dung [7]. Sy tuong tac gitra
nguoi tiéu dung va ndi dung truyén théng k¥ thuat so,
nhu cac danh gia san pham truc tuyén va cac chuong
trinh truyén hinh, da anh huong déang ké dén nhan thirc
vé gia trj ctia ho. Cang nhiéu ngudi tiéu ding tham gia
vao cac hoat ddng tuong tac nay, gia tri cdm nhan cua
ho cang cao, tir d6 anh huong tich cuc dén y dinh mua
sam cua ho. Gi4 trji cam nhan bao gém ca gia tri cam
xuc, gia tri x3 hoi va gia tri chat luong [8]. Khi tuong
tac truyén thong, ching han nhu qua cac chuong trinh
truyén hinh hay quang céo trén cic nén tang ky thuat
s, dugce tbi wu hoa, n6 c6 thé ting cudng ca ba yéu td
nay. Diéu nay co nghia la cac thong diép truyén thong
khong chi thong bio ma con phai truyén tai cam xuc,
thuc déy nhén thie tich cuc va tao ra su két ndi xa hoi,
qua do6 nang cao gia tri cam nhan. Tu do, tac gia duara
gid thuyét P2: khi tdc ddng truyén théng tich cuc tang
lén sé dan dén kha nang cam nhdn gid tri tich cuc cia
khan gia tang lén.

- C4c nghién ciru gan day cho thiy tac dong xa hoi, dic
biét tir cac danh gia ctia ban bé va ngudi than, co thé
lam gia ting cam nhén gia tri cia khach hang dbi véi
san pham, tir d6 anh hudng dang ké dén quyét dinh mua
sam [9]. Khi ngudi tiéu ding nhan thiy san pham dugc
danh gia cao boi nhitng nguoi xung quanh, ho cé xu
hudng cam nhan gia tri san pham cao hon va sin sang
chi tra nhiéu hon. Mirc d6 trao ddi thong tin cang sau
thi kha ning nguoi tiéu dung chap nhan quan diém cia
ban bé cang cao. Ngoai ra, mot sd nghién ciru khac
phan tich tac dong clia cac mdi quan hé xa hoi dén y
dinh mua hang tir goc do dac diém céu tric mang xa
hoi, chi ra r?mg cuong do mbi quan h¢, mat d0 mang va
tinh trung tAm ctia mang c6 thé thiic ddy sy tham gia vé
mit cam xac va nhan thirc ctia ngudi ding déi véi cac
dich vu xa hoi, tir 46 nang cao y dinh mua san pham do
ban be gidi thi¢u [10]. Tu co so nay, tac gia dua ra gid
thuyét P3: khi tdc dong xa héi tich cue tang lén sé dan
dén y dinh mua sam qua truyén hinh ting 1én.
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- Mbi quan hé giita tic dong truyén thong va y dinh
mua sim

Trong bdi canh truyén hinh mua sdm, su lap lai va
cuong do truyén thong cang 1am ting cudng cam giac
quen thudc, gin két giita ngudi tiéu ding véi san pham
va nguoi dan chuong trinh. Bang chimg thuc nghiém
cho thiy viéc ting cudng quang cao va truyén thong
qua truyén hinh c6 anh huong tich cuc dén kha ning
ghi nh¢d thuong hi€u cting nhu y dinh mua hang [11].
Gid thuyét P4: khi tac dong truyén thong tich cuc tang
lén sé dan dén y dinh mua sam qua truyén hinh ting
lén.

- Méi quan hé giita cam nhan gié tri va y dinh mua sdm
Két qua nghién ctru cho thiy cac gié tri cam nhan dong
vai trd quan trong trong qua trinh ra quyét dinh mua
hang clia nguoi tiéu dung [12]. Mot s6 nghién ciru khac
cling chi ra ring cam nhén gia tri 13 yéu t6 then chdt
thac ddy hanh vi mua sim cia ngudi tiéu ding [13].
Gid thuyét P5: khi cam nhdn gid tri ciia khdn gia tich
cuee tang 1én sé dan dén y dinh mua sam qua truyén hinh
tang lén.

2.3 M6 hinh nghién ctru

Su két hop giita hai Iy thuyét S-O-R, MSD va két qua
thao luén nhom giup tac gia xay dung mo hinh nghién
ctru toan dién, dong gdép cho viéc 1y giai sy tac dong
ddng thoi tir tac dong x3 hoi, tac dong truyén thong, va
gia tri cam nhan vé noi dung, niém tin ddi véi hanh vi
mua sdm qua truyén hinh. Trong d6, Stimulus: bao gdm
cac thong diép truyén thong tir kénh truyén hinh mua
sam, vi du: ngudi dan chuong trinh, khuyén mai, noi
dung quang cao. Organism: la cam nhan gia tri ma
nguoi ti€u dung cé dugc sau khi xem chuong trinh,
chang han nhu ho thiy san pham déang tin cy hodc hiru
ich. Response: y dinh mua sim qua truyén hinh. Nghién
ctru dé xuét cac mdi quan hé sau:

{ Kich thich |

Y dinh
mua sam qua
truyén hinh

Cam nhan
gia tri

. P4
Truyén thong

Hinh 2 Mo hinh nghién ctru dé xuét
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3. Phuong phap nghién ctru

Nghién ctru dugce thuc hién theo phuong phap dinh
tinh. Nhom tac gia d4 tién hanh phong van sau (in-depth
interview) 23 khan gia thong qua phuong phép 1dy mau
thudn tién tir cac thanh vién tham du hi nghi, hoi thao
thuong mai dién tir duoc t6 chirc trong khoang thoi gian
ba thang (tir thang 5 dén thang 7 nim 2024). Tiéu chi
Iwa chon bao gom: khan gia da timg theo ddi chuong
trinh mua sim qua truyén hinh; d6 tudi tir 25-60; tan
suat xem t6i thiéu 3 1an/tudn. Nhom tac gia da chudn bj
kich ban cau hoi mé dé kham phé ting khia canh anh
hudng dén cam nhan cta khan gia va hanh vi mua sam.
Qua trinh phong van dugc ghi 4&m va mi héa theo
huéng dan phuong phap luan trong [14]. Dir liéu dugc
phan tich theo chu dé dat ra ban dau: tac dong xa hoi,
tac dong truyén thong va cam nhén gia tri. Két qua duoc
so sanh véi gia thuyét nghién ciru dé xac dinh mutrc do
pht hop va xdy dung cha d& nhim dua ra két luan y
nghia.

Phuong phap xir 1y sb lidu: qué trinh phan tich sir dung
cac cong cy hd trg nhu phﬁn mém NVivo nham hé
thdng hoa cac mau mé va chu dé quan trong. NVivo sip
xép dit lidu da thu thap dé kham pha cac chu dé duoc
huéng din theo kich ban cac cau hoi ban céu triic danh
cho dap vién. Ma thu thap trong mot khong gian bang
cac van ban, hinh anh, video va dir liéu khac lién quan
dén y dinh mua va cam nhén cta khan gia truyén hinh.
Trong dit liéu nhom tac gia da st dung dén coding cho
bién Perceived Value 12 Mixed, negative, Neutral va
Positive nham céc dinh thai d6 ciia khan gia truyén hinh
¢6 ¥ dinh mua sdm.

4 Két qua va thao luan

4.1 Két qua phan tich dir liéu thir cap

B Ty déng

-
o™

‘N

- &

0 o ‘j -
© S =
2018 2019 2020 2021 2022 2023 2024

Hinh 3 Doanh thu thuong mai dién tir Viét Nam
Mua sam truyén hinh c6 nhimng vu diém dang ké so véi
cac phuong phéap ban 1€ truyén thong [15]. Dbi véi cac
nha san xuat, khong can phai chiu nhiéu loai chi phi
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nhu phi san xudt chuwong trinh, phi quang céo, phi vao
cua, phi khung gio, phi trang tri, phi quan ly, v.v, tiét
kiém dang ké chi phi tiép thi. Bang cach gidi thiéu toan
dién cac chtrc ning, dic diém va phu'orng phap st dung
san pham thong qua phuong tién truyén thong truyén
hinh, ¢6 thé md rong anh hudng ciia n6 dbi voi nguoi
tiéu dung va nang cao anh hudng va do tin cay cia san
pham. Thong qua cac chuong trinh truyén hinh, c6 thé
nhanh chéng thiét 1ap két ndi v6i khan gia & cac thanh
phd 16n va dwa san pham vao nhiéu thi truong khac
nhau ma khéng can phai mo timg thi tru(mg dia
phuong. D01 voi nguoq tiéu dung, co thé thoa man
mong mudn mua siam tai nha cta ho; hé théng giao
hang va thanh toan nhanh chéng va dang tin cdy giup
viéc mua sim an toan va nhanh hon.

Bang 1 DPic diém mau nghién ciru

- Pic diém mAu nghién ctu: Mau nghién ctru gdm 23
nguoi, trong d6 nir gidi chiém ty 1é cao (73,9 %), phan
anh muc do tham gia ndi troi cua phu nit trong mua sam
qua truyén hinh. Nhom tudi 41-60 (56,6 %) va trén 60
(30,4 %) chiém da s, cho thay hinh thirc nay dic biét
hap dan voi nguoi tiéu ding trung nién va cao tudi. Vé
nghé nghi¢p, nhém kinh doanh ty do (39,1 %) va van
phong (30,4 %) chiém uu thé, ham ¥ su quan tam tir cac
nhém c6 thoi gian tiép can truyén hinh linh hoat. Trinh
d6 hoc van chu yéu & murc dai hoc va cao déng (95,7 %),
cho thdy nhom khach hang c6 hoc van tuong ddi cao van
quan tim dén kénh mua sim nay. Co ciu mau ndy cung
cap can cir dé dinh hudng chién luge truyén thong tap
trung vao phu nif trung nién va cao tudi, c6 thoi gian theo
ddi truyén hinh va kha nang chi tiéu 6n dinh

Pic diém nhan khau hoc S6 lwong | Ty 18 (%)
G161 tinh Nam 6 26,1
N 17 73,9
Tudi 25-40 3 13
41-60 13 56,6
Trén 60 7 30,4
Nhoém cong viée | Kinh doanh ty do 9 39,1
Vin phong 7 30,4
Noi tro toan thoi gian 5 21,7
Huu tri 2 8,8
Trinh d6 hoc van Pai hoc 12 52,2
Cao ding 10 435
TC-THPT 1 43

Théng ké tan suét theo ddi chwong trinh mua sdm qua
truyén hinh it nhat 3 lan/tuan.

- Két qua phan tich dit liéu so cip

Két qua phong van cho thiy 85 % ngudi duoc héi cho
rang sy khuyén khich tir ban bé va gia dinh lam ting sy
tin tuéng va cam nhan tich cuc vé sén phém. Vidu, mot
ngudi duoc phong van da chia sé: “Nhing nguoi than
quen ciia téi thuong xuyén mua hang qua truyén hinh
va chia sé kinh nghiém tich cuwec, khién téi cam thdy san
phdm déng tin hon.” Didu nay phu hop véi két qua
nghién ciru cho ring tac dong xa hoi 1a yéu tb then chdt
dinh hinh cam nhéan gia tri [6].

Dbi chiéu gia thuyét P2 va két qua phong van sau khan
gia cho thdy 78 % ngudi dugce phong van dé cap dén
viéc nodi dung truyén thong hip dan va hinh anh chuyén
nghiép da lam tang sy yéu thich va danh gia cao san
phém. Vi du, mét khan gia nhan xét: “Cdc chuong trinh
truyén hinh sir dung hinh dnh dep va dén chirng thuc té

2

dd khién t6i tin twong hon vao chat heong san pham.
Két qua nay phu hop véi nghién ctu trude day [7, 8].
Phan tich két qua phong van khan gia so v6i gia thuyét
P3 cho thay 90 % nguoi duoc hoi cho biét khi cam thiy
san phdm c6 gia trj cao, ho sin sang dua ra quyét dinh
mua hang. Mot vi du cu thé tir phong van: “Khi thdy
san pham dwoc ddnh gid cao trén cdc chwong trinh uy
tin, t6i khéng ngan ngai ddt mua ngay.” Két qua nay
turong dong véi nghién ctru trude day [12].

Phan tich két qua phong van khan gia so véi gia thuyét
P4 cho thiy 75 % ngudi tham gia dong ¥ ring y kién
tich cuc tir xa hoi thuc déy ho tham gia mua sém, phu
hop v6i cac két qua nghién ctru truée day [11]. Mot
khan gia chia sé: “Nhitng nguoi than trong gia dinh toi
déu sir dung san phdam ndy va gidi thiéu rat tot, khién
16i quyét dinh thir mua.”

Két qua phong van sau khan gia khi d6i chiéu véi gia
thuyét P5 cho thiy khi khan gia cam thiy viéc mua sim
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trén truyén hinh c6 gia tri va chét lugng cao, ho ¢o xu
huéng mua sam nhiéu hon va thuong xuyén hon. Sy tin
tudng vao loi ich va tién ich cta viéc mua sdm da thuc
day quyét dinh mua hang. Cam nhén gia tri 1a yéu t6
quyét dinh cudi cung dan dén y dinh mua hang. Khi
khan gia cam thay san pham c6 gié tri cao va dang tin
cay, ho c6 xu hudng thuc hién giao dich mua sam. bay
1a yéu t6 quan trong nhit trong viéc thuc day hanh vi
mua sdm. Mot vi du cu thé tir phéng van: “Khi cdc dai
truyén hinh uy tin quang bd san pham, t6i cam thdy yén
tam hon khi quyét dinh mua.” Két qua nay phu hop véi
nghién ctru trude day [11, 14].

4.2 Tiém nang va céac giai phap

Két qua nghién ctru cho thay thi truong Viét Nam van
con tiém ning phat trién thuong mai dién tir qua kénh
truyén hinh mua sim (TV shopping). Tiém ning nay
chi ¢o thé dugc hién thyc hoa khi dap ung dong thoi
cac diéu kién quan trong: cung cip ndi dung thong tin
chat lwong cao, ting cudng tinh turong tac v6i khan gia,
va thich tng linh hoat v6i xu hudng thuong mai dién ti
hién dai. Viéc két hop hai hoa giita noi dung hip dan
va cac yéu td xi hdi tich cuc c6 thé gitp TV shopping
vuot khoi vai tro ciia mot kénh ban hang thu dong dé
trg thanh mot nén tang manh trong xiy dung quan hé
khach hang lau dai.

Dé khai thac hiéu qua co hoi nay, can co cac giai
phéap ddng bo tir cAp vi moé dén vi mé. Cu thé, chinh
sach hd tro tir phia nha nudc va chién luge déi méi
tir doanh nghiép phai dugc phdi hop chit ché nhim
ning cao trai nghiém cia ngudi ding. Diéu nay bao
gdm viéc cung cip théng tin minh bach, hitu ich va
giau gia tri, qua do thu hut va duy tri su quan tam cua
nguoi tiéu ding ddi voi kénh mua sam. Mdi lién hé
chit ché giita cam nhan gia tri va y dinh mua sim
(dugc xac dinh trong nghién ctru) cho thay rang néu
doanh nghiép t6i wu hoa trai nghiém ngudi xem bang
ndi dung dang tin ciy va hip dan, TV shopping c6
thé phat trién thanh mot hinh thic thuong mai dién
tor hiéu qua trong tuong lai.

Tai liéu tham khao
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5 Két luan

Nghién ciru nay khing dinh, trong méi truong mua sam
qua truyén hinh, tic dong méi trudng 14 yéu td then chdt
quyét dinh ¥ dinh mua hang, véi cam nhan gi tri vé& noi
dung thong tin dong vai trd trung gian quan trong. Mac
du tac dong tir cac yéu t6 truyén thong yéu hon so véi
tac dong xa hoi, nhung van gop phﬁn dinh hinh cam
nhan gi tri va thic ddy hanh vi mua sam. Nhiing phat
hién nay bo sung cho cac mé hinh hanh vi nguoi tiéu
dung hién c6 bang cach 1am sang t6 sy twong tac giira
yéu td xa hoi va yéu té truyén thong trong quyét dinh
mua sim qua kénh truyén thong dai chiing.

Vé mit thyc tién, két qua nghién ciru goi ¥ rang cac
doanh nghiép kinh doanh TV shopping cin chu trong
nang cao chit luong ndi dung thong tin va gia tri mang
lai cho khan gia. Pong thoi, can thuc day cac tuong tac
xa hoi tich cuc, chéng han nhu khuyén khich phan hoi
va danh gia tir nguoi xem, xay dung cong dong khach
hang trung thanh. Bén canh do, viéc tdi wu hoa vai tro
ctia ngudi dan chuwong trinh va diéu chinh cac yéu t6
truyén thong phit hop c6 thé gia tang muc d6 tin cdy, goi
1én cam xuc tich cuc va niém tin tir phia khach hang.
Tuy nhién, cling cAn nhin nhén rang TV shopping hién
1a mot hinh thire mua sam thy dong véi mirc do tuong
tac truc tiép han ché. Trong bdi canh thuong mai dién
tt hién dai dé cao tinh chu ddng va tuong tac thoi gian
thuc, kénh mua sam qua truyén hinh dang boc 16 nhiing
gi6i han nhét dinh. Thi phan cua TV shopping ngay nay
chu yéu tap trung & nhom nguoi tiéu dung 16n tudi, cho
thdy kho khin trong viéc thu hut thé hé khach hang tré
von ua chudng mua sédm truc tuyén. Do d6, mic du tiém
ning phat trién van ton tai trong nhimng diéu kién nht
dinh, TV shopping van phai ddi mat véi thach thic
thich ing dé duy tri va mé rong vai trd ctia minh trong
thi truong ban 1é truc tuyén twong lai.
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Nghién ctru nay duoc tai trg boi Quy Phat trién Khoa
hoc va Cong nghé ciia Pai hoc Nguyén T4t Thanh trong
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Potential for e-commerce development through shopping television channels in Viet Nam
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Abstract This study explores the integration of e-commerce with television (TV) channels in Viet Nam. Although
TV shopping has grown rapidly in recent decades, its potential remains largely untapped. Our study were based on
S-O-R theory and MSD theory to explain the relationships between social influence, media influence, and the
audience’s perceived value influencing television viewers’ purchase intentions. Next, we conducted in-depth
interviews with 23 audiences who watched shopping channels on TV to better understand their consumer behavior
and purchase intentions. The results show that television viewers’ shopping behavior is influenced by social and
media factors, through the mediating role of audience’s perceived value of the information content provided by TV
shopping channels. This study proposes implications for TV stations to consider investing in developing e-
commerce shopping channels.

Keywords e-commerce, television shopping, purchase intention
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