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Tom tat
Muc dich ctia bai bao nay 14 phan tich tric lugng thu muc nham dénh gia tic dong
ctia truyén thong théng qua nguoi ¢6 anh huong trén mang xa hoi (social media
influencers) dén hanh vi dat phong truc tuyén cua khach hang trong nganh du lich
va khach san. Nghién ctru ap dung phuong phap phan tich tric luong thu muyc sir
dung dit liéu tir co s dit liéu Scopus dé tong hop va phan tich xu huéng xuat ban,
céc tap chi chui dao, tir khoa, tac gia va qudc gia co nhidu cong bd nhat. Két qua cho
thdy sy ting truong manh mé trong sd lugng cong bd vé chil d& nay, dic biét trong
giai doan 2021-2023. Cac tir khoa phd bién nhat 1a "Social media", "purchase
intention", "Influencer marketing", va "trust", phan anh trong tdm nghién ctu hién
tai. Phan tich sau hon chi ra réng ndi dung do nguodi cé anh hudng tao ra, dac biét
qua live streaming, c6 tic dong dang ké dén niém tin va y dinh dit phong, trong d6
do tin cdy cua ngudn thong tin, chat lugng ndi dung va tuong tac xa hoi 1a nhimg
yéu t6 then chét. Nhimng phat hién nay khong chi co gid trj 1y thuyét ma con cung
cép nhimg ham ¥ thuc tién quan trong cho céc nha quén tri trong nganh khéach san
va du lich dé xay dung chién lugc marketing sb hiéu qua.
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1. Pit van dé

Su phat trién ctia truyén théng xa hoi da tao ra nhiing co
hdi va thach thirc méi cho nganh du lich va khach san [1].
Céc nén tang nhu Instagram, Facebook, va Twitter khong
chi giup cac doanh nghiép quang ba san pham ma con tao
nén mot kénh giao tiép tryc tiép voi khach hang [2].
Nghién ctru ciia Kumar va cong sy [3] chi ra rang viéc
nim bt tong gi4 tri twong tac cia khach hang 1a yéu tb
then chét trong chién luoc marketing hién dai [4]. Su xuét
hién cua cac "influencers" [5] va cac chién lugc tiép thi
sO d tao ra nhitng tac dong dang ké dén hanh vi dit phong
truc tuyén cua khach hang [6].

2. Phwong phap nghién ciru

Nghién ciru 4p dung phuong phép phén tich tric luong
thu muc véi dir liéu tir co sé dit liéu Scopus. Theo Ngai
va cong sy [7].viéc xdy dung khung ly thuyét va khai
niém trong nghién ctru truyén théng xa hoi doi hoi sy tich
hop nhiéu goc nhin khac nhau. Cac budc phan tich bao
gdm: loc dir liéu theo phuong phép cia Floyd va cong su
[8]; phan tich xu hudng dua trén nghién ctru cua Hajli;
danh gia tac dong cua electronic word-of-mouth (eWOM)
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[9]; phén tich vai tro ciia niém tin trong moi truong truc
tuyén [6].

3. Két qua nghién ctru

3.1. S6 lwong nghién ciru ting truwéng theo nim

Phén tich cho thdy sy gia ting dang ké trong nghién ctru
vé influencer marketing [10], dic biét trén nén tang
Instagram. Cac nghién ctru cua Casal6 va cong su [4]
cung Jin va cong su [5] da chi ra cac yéu t6 tién d& va hé
qua ctia viéc dan dat y kién trén mang x4 hoi.

Tiép tuc phan tich, s6 lidu vé s6 lugng bai bao theo tung
giai doan cho thay nhimng phat hién quan trong. Giai doan
2015-2017 c6 67 bai, giai doan 2018-2020 tang 1én 280
bai, va giai doan 2021-2023 ching kién sy bung nd voi
1364 bai. Sy tang trudng nay dic biét an tugng vé toc do,
khi s6 lugng bai bao ting 317.91 % giita giai doan 2015-
2017 va 2018-2020, va tiép tuc ting 387.14 % giira giai
doan 2018-2020 va 2021-2023. Tir d6 c6 thé thay rd xu
hudng nghién ciru: linh vuc nay con kha méi mé véi it
nghién ctru trong giai doan 2015-2017, bit dau dugc quan
tam nhiéu hon trong giai doan 2018-2020, va bung nd
nghién ctru trong giai doan 2021-2023 véi s6 lugng bai
béo ting gip nhiéu lan.
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Hinh 1: Bi€u do cho thay rd nét su ting trudng vugt bac
nay theo thoi gian
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Hinh 2: Linh vuc nay con kha méi mé voi it nghién ctu
trong giai doan 2015-2017, bat dau dugc quan tdm nhiéu
hon trong giai doan 2018-2020, va bung nd nghién ciru
trong giai doan 2021-2023 v&i sb lwong bai bao ting gap
nhiéu lan.

3.2. Top 10 tap chi c6 cong bd nhiéu nhat

Tir két qua phan tich, c6 thé thdy mot s6 diém nbi bat vé
cac tap chi din diu trong linh vuyc nghién ciu nay.
"Journal of Retailing and Consumer Services" dimg dau
vGi 241 bai bao, tiép theo 1a "Sustainability Switzerland"
v6i 130 bai va "Journal of Business Research" véi 92 bai.
Phan bd nghién ctru chii yéu tap trung vao linh vyc ban 1é
va dich vu khach hang, phat trién bén viing, marketing va
kinh doanh, cung cong nghé va tuong tac nguoi-may. Co
su chénh 1éch 16n vé s6 lugng cong bb giita tap chi dan
dau va cac tap chi con lai, trong d6 top 3 tap chi chiém
phan 16n, trong khi cac tap chi tir hang 5-10 c6 s6 luong
kha dong déu (44-55 bai).
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Hinh 3: Top 10 Tap chi c6 cong bd nhidu nhit
Panh gia vé chit lwong va anh hudng, "Internet
Research” ¢6 mirc trich dan trung binh bai cao nhat (xdp
xi 60), cho thdy uy tin va anh huong dang ké vé chit
lwong nghién ctiru mic du sb lwong bai khong phai nhiéu
nhét. "Journal of Business Research" va "Technological
Forecasting and Social Change" ciing c6 murc trich dan
trung binh dang ké, khang dinh vi thé 1a nhiing tap chi co
anh huong 16n trong nganh. Vé tong s trich dan, "Journal
of Retailing and Consumer Services" dan dau véi 7748
trich dan tir 241 bai béo, tuy nhién muc trich dan trung
binh trén mdi bai thip hon so véi cac tap chi c6 mirc trich
dan trung binh cao. C4c tap chi khac nhu "Sustainability
(Switzerland)", "International Journal of Human-
Computer Interaction" cling dong gop khong nhd, nhung
mirc d6 anh huong riéng (trich dan/bai) thap hon so voi
nhitng tap chi hang dau. Nhitng phan tich nay gitp déanh
gi4 toan dién ca vé khoi luong nghién ctru 13n chit luong
qua su trich dan, cung cap céi nhin tong quan vé uy tin va
anh hudng cua cac tap chi trong linh vuc nghién ctru nay.
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Hinh 4: S6 trich dan cua céc tap chi hang dau xuét ban
vé linh vyc nay
3.3. Top 10 tic gid c6 nhiéu bai bao nhét
Tir két qua phén tich tac gia, c6 thé thiy cac tac gia dimng
dau vé s6 lugng bai bao nhur Shao Z. (5 bai), tiép theo 1a
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Zhou T. (4 bai) va cac tac gia khac. Bén canh ) lugng,
téng sb trich dn va mirc trich dén trung binh trén mdi bai
béo ciing cung cip danh gia vé anh hudng cia ho. Phan
tich cling lam r6 céc xu hudng nghién cuu chinh voi
nhitng chu dé ndi bat. Live streaming commerce 13 chii
dé duoc nghién ciru nhiéu nhat, cing voi e-commerce va
social media la cac chu dé xuyén sudt. Cac van dé vé trust
va purchase intention ciing nhan dugc sy quan tam 1on.
Chuyén mén ctia cac tac gia hang du ciing phan anh cac
chu dé nay: Shao Z. tap trung vao virtual streamers va live
streaming commerce, Zhou T. chuyén vé online health
communities va Al, Ma Y. (tic gia c6 nhiéu bai nhat)
nghién ciru vé live-stream shopping va gamification, con
Yang X. nghién ciru vé social media va emotional
contagion. Cac xu huéng méi ndi bao gém virtual
streamers va Al-mediated communication, dark patterns
trong e-commerce, va gamification rewards trong live-
stream shopping.
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Hinh 5: Top 10 tic gia c6 nhiéu bai bao nhat
Két qua phan tich mdi lién hé giita cac tir khoa cho thiy
mdi lién hé manh mé nhét giira "consumer behavior” va
"social media" v&i 184 lan dong xuét hién. Cac mbi lién
hé dang chu y khac bao gdm giira "influencer” va "social
media", cung vd&i "consumer behavior" wva “trust
security". Nhirg méi lién hé nay phan anh su giao thoa
gita cic y niém vé hanh vi nguoi tiéu dung, marketing

&

qua ngudi anh hudng, va cac van dé ve ni€m tin, an toan
khi giao dich truc tuyén.

Top 10 Tir khda phé bién cla céc tac gid hang dau
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Hinh 6: Top 10 tir khoa phé bién cua cac tac gia hang
dau
3.4. Top 10 qudc gia c6 nhiéu bai bio nhit
Trung Qudc, Hoa Ky va An D6 1a ba quic gia dan dau vé
s6 luong nghién ciru trong linh vyc nay. Didu nay phan
anh sy phat trién manh mé& cua thuong mai dién ta va
mang x3 hoi tai cac qudc gia nay.
Phan tich vé sy phan bd nghién ciru theo qudc gia cho
thdy cac diém dang cha ¥ vé xu huéng tang truéng va thoi
diém bung nd. Trung Qudc co6 tde do ting trudng cao nhét
v6i 1614.29 % mdi nam, trong khi cac qudc gia khac ciing
c6 toc do ting trudng an tuong, dao dong tir 427 % dén
492 % mdi nam. Giai doan 2020-2024 chirng kién su ting
truong manh mé & tat ca cac quéc gia, dac biét nam 2024
1 nam c6 sb lwong xuét ban cao nhit v6i Trung Qudc dan
dau (383 bai). Trung Qudc chiém wu thé vé sé lugng, dic
biét tir nam 2023 trg di, trong khi My va An Do ¢ xu
hudng ting trudong twong d6i 6n dinh, con Malaysia va
Vuong qudc Anh ¢6 sé lugng bai bao thip hon nhung van
duy tri téc do ting trudng tot.

Top 10 Quéc gia co nhiéu bai bdo nhat
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Hinh 7: Top 10 qudc gia c6 nhiéu bai bao nhat

Vé giai doan phat trién, tir 2008-2016, s6 luong xuét ban

con khiém ton & tit ca cac qudc gia. Giai doan 2017-2020

bat dau c6 sy ting truong dang ké, va 2021-2024 1a giai

f\
EWZ Pai hoc Nguyén T4t Thanh

\d «
NGUYEN TAT THANH



doan bung nd voi su tang truong manh mé. Dir liéu mot
phan ciia nim 2025 cho thdy xu hudng tiép tuc phat
trién.

Xu hung xuat ban theo théi gian cua Top 5 quic gia

400
Quéc gia

-4~ China

=&~ United States

&= India

o= Malaysia
United Kingdom

56 lugng bai bao
= 5 = vl 8 #

0 —

20075 20100 20125 20150 w0175 2020.0 2225 2025.0
Nam

Hinh 8: Xu huéng xuét ban theo thoi gian cia 5 qudc
gia hang dau

Téng quan cac chii d& nghién ciru cho thay "Social media"
1a chu dé duoc nghién ciru nhiéu nhét véi 1162 bai béo,
tiép theo 1a "Consumer behavior" (717 bai) va "Trust and
security" (508 bai). "Live streaming" 1a chi d& méi nbi
vGi 264 bai bao. Theo thoi gian, giai doan 2008-2016 cac
nghién ciru con han ché, tap trung chu yéu vao social
media va e-commerce. Giai doan 2017-2020 bt dau ting
truong dang ké trong tit ca cac chu dé. Tir 2021-2024
chimg kién sy bung nd manh mg, live streaming bat dau
xudt hién va phat trién nhanh chong, social media va
consumer behavior ting truéng manh nhét. Cac xu huéng
méi ndi bao gdm live streaming commerce (ting trudng
nhanh tir 2021), influencer marketing (tang trudng dot
bién tir 2020), va trust va security (ngdy cang dugc quan
tam, ddc biét tir 2022). Nam 2024 1a ndm co sb lugng
nghién ctru cao nhat trong tit ca cac chu dé chinh, véi
Social media (364 bai), Consumer behavior (293 bai),
Trust/security (176 bai), Influencer (141 bai), Live
streaming (113 bai), va E-commerce (97 bai).
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Xu hudng cac chi dé nghién ciu theo thdi gian
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Hinh 9: Xu huéng nghién ciru cac chi dé theo thoi gian
& cac qudc gia hang dau
3.5. Phén tich tir khoa
Nhu c6 thé thdy, "Social media" va "purchase intention"
1a nhitng tir khoa dugc str dung nhiéu nhét, phan anh trong
tdm nghién ctu cua linh vuc nay. Dya trén phéan tich ti
khoa, nghién ctru hién nay cho thay su quan tim 16n dén
tac dong cua truyén thong xa hoi va hanh vi ngudi tiéu
dung, voi tan sudt xut hién cao cua céc tir khoa nhu
“Social media”, “purchase intention”, va “Influencer
marketing”.
M&i lién hé chit ché gitra "Social media" vdi "Influencer
marketing", "online booking", va "consumer behavior"
phan anh trong tdm nghién ctru vao cach ndi dung do
ngudi c6 anh hudng tao ra tac dong dén quyét dinh cua
khach hang, dac biét trong nganh du lich va khach san.
Xu hudng theo thoi gian ciing chi ra su dich chuyén tir
viéc chu trong vao "online reviews" va "eWOM" trong
nhing nim dau sang tip trung manh mé vao cac nén tang
va chién lwoc hién dai hon nhu "Social media",
"Instagram"”, va "Influencer marketing", phan anh su
chuyén d6i sang truyén thong ky thuat sé. Viéc phan cum
tir khoa ciing giup nhan dién ba nhom chi dé chinh:
Marketing s, Hanh vi tiéu dung va Truyén thong xa hoi.
Nhing phat hién nay, dugc minh hoa rd rang qua biéu d6
“Top 10 tir khoa”, khing dinh ring xu hudng nghién ctru
hién tai dang nhan manh vai tro ngay cang ting ciia truyén
thong xa hoi va influencer marketing trong viéc anh
hudng dén quyét dinh ctia khach hang, dic biét trong cac
linh vyc nhu du lich, khach san va thuong mai dién tir.
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Top 10 Tir khéa dugc sit dung nhiéu nhat

Hinh 10: Top 10 tir khéa dugce su dung nhiéu nhit
(Ngudn: Téc gia phan tich).

3.6. Tac dong dén hanh vi dit phong
Céc nghién ciru trude ddy dd mo ra huéng nghién ciru vé
mdi quan hé gitra ddnh gia tryc tuyén va quyét dinh dat
phong. Cu thé nhu d6 tin cdy ctia ngudn thong tin va chat
lugng ndi dung [11]; twong tac xa hoi [8]; ¥ dinh dat
phong khach san [12].
Dua trén toan bo két qua phan tich, co thé rat ra mot sb
nhan dinh lién quan dén tac dong cua cac yéu td truyén
thong xa hoi — dac biét 1a vai trd ciia nhiing ngudi c6 anh
huéng (influencer) — dén hanh vi dit phong truc tuyén.
Anh hudng cia ndi dung truyén thong xa hoi dén quyét
dinh dit phong dugc thé hién rd khi nhiéu bai béo chi ra
rang ndi dung dugc chia sé trén cac nén tang mang xa hoi,
nhu hinh anh, danh gid ngudi dung va trai nghiém ca
nhéan, dong vai trd quan trong trong viéc hinh thanh nhan
thirc va niém tin ctia khach hang. Cac nghién ctru trén cac
tap chi uy tin nhu Internet Research va Journal of
Retailing and Consumer Services dd ghi nhan rang noi
dung “xac thuc” va sy twong tac tr ngudi cé anh hudng
¢6 thé 1am tang mirc do tin cdy cua khach hang dbi véi
thuong hi€u khach san. Nho do, khach hang c6 xu hudng
dit phong truc tuyén khi nhan thay thong tin dén tir ngudn
duoc tin cay va c6 mdi lién hé tich cuc véi trai nghiém
thuc té.
Vai tro cua influencer marketing va live streaming
commerce cling dugc phén tich sdu. Cac bai bao lién quan
da tap trung vao viéc phan tich anh huong ciia cac chién
dich marketing qua nguoi c6 anh huéng. Mot s6 nghién
ctru cho thdy khi nguoi c6 anh huéng sir dung live
streaming dé gidi thi€u dich vu khach san, khach hang
khong chi tiép can thong tin chi tiét ma con cam nhan sy
chan thyc va gin két khi c6 twong tac truc tiép. Vi du, cac
nghién ctru gan day di ching minh chién dich live
streaming khong chi thu hiit khach hang ma con ting chat
lugng trai nghiém truc tuyén, qua d6 thuc déy hanh vi dat
phong.

Vi dy, nghién ciru cta [12] cho thy, cac chién dich live
streaming cua cac khach san 16n tai Thuong Hai da tang
ty 1¢ dat phong truc tiép 1én 18 % trong vong 24 gid sau
bubi phat song, ddng thoi diém twong tac ctia khach hang
tang 45 % so vai cac bai dang truyén thong.

Méi lién hé véi hanh vi tiéu dung va niém tin 13 yéu t6
duogc chu trong. Phan tich dir li€u cho théy, bén canh
social media va influencer, cac bai béo cling nhan manh
cic yéu t6 lién quan dén "consumer behavior" va
"trust/security”. Nhiéu bai bdo da nhin manh yéu t6 an
toan thong tin va bao mat trong giao dich truc tuyén 1a
tién dé tao long tin cho khach hang. Khi thong tin truyén
dat qua kénh truyén thong xa hoi minh bach, khach hang
s& dua ra quyét dinh dit phong truc tuyén it lo ngai vé rii
ro bao mat.

Trich dan tir mot s bai bao tiéu biéu 1am ndi bat cac phat
hién nay. Mot nghién ctru ctia Rather va Amin [13] cho
thdy, social media influencers c6 kha nang tao ra hiéu Gmg
lan téa manh mg&, gop phan thay d6i nhan thirc vé& chét
luong dich vu va lam ting ty 1& chuyén doi tir ngudi xem
thanh khach hang dat phong truc tuyén. Trong khi d6, mot
bai bao trén Journal of Retailing and Consumer Services
chi ra rang "su tuong tac lién tuc giita cac nguoi ding trén
mang xa hoi, két hop véi phan héi tich cuc tir ngudi c6
anh huong, c6 méi tuong quan chit ché voi su gia ting s6
luong dit phong qua nén tang truc tuyén". Roy [14] ciing
néu bat sy bung nd cua live streaming commerce, dac biét
tai cac thi truong nhu Trung Qudc va Pong Nam A ciing
néu bt sy bung nd cua live streaming commerce, voi két
qua cho thiy khi khach hang duoc xem qua livestream,
ho khong chi tim hiéu san pham ma con c6 cam giac gin
két, tir 6 tang kha ning dat phong, dic biét tai cac thi
truong nhu Trung Qudc va Pong Nam A.

Céc bao céo va bai bao da cung cip burc tranh 13 rang vé
tac dong cua truyén théng xa hoi dén hanh vi dit phong
truc tuyén. Noi dung duge tao boi ngudi c6 anh hudng
cung yéu tb tuong tic va tinh xac thuc dong vai tro tién
quyét trong viéc xdy dung niém tin va kich thich quyét
dinh dit phong ctia khach hang. Nhitng két qua nay khong
chi 6 gia tri cho nghién ctru hoc thust ma con 1a ngudn
thdng tin quy gia dé cac doanh nghiép khach san xay dung
chién luoc marketing s6 hiéu qua, t6i wu hoa trai nghiém
khéch hang va nang cao doanh thu kinh doanh.

3.7. M0 hinh vé tac ddng ciia nguoi c6 anh hwdng trén
mang xi hi dén hanh vi twong tac xi hdi ciia khach
dit phong tryc tuyén
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Dua trén két qua phan tich, mot mo hinh cac yéu té anh
hudng dén hanh vi dit phong truc tuyén da duoc xay dung
dua trén cac bai bao. Phan tich s6 lugng bai bao theo timg
yéu t6 cho thay "P9 tin cdy ctia ngudn thong tin" (source
credibility) 12 yéu t dugc nghién ctru nhidu nhat voi 1200
bai bao. Tiép theo 1a "Tuong tic xd hoi" (social
interaction) véi 936 bai, "Y dinh mua hang" (purchase
intention) li€n quan dén 824 bai bao, va "Chat luwong noi
dung” (content quality) xuét hién trong 151 bai bao. Xu
huéng nghién ctru theo thoi gian trong 5 nam gan day
(2021-2025) déu c6 xu hudng ting 1én ddi véi cac yéu to
nay, dac biét tang manh trong nam 2023 va 2024, phan
anh sy quan tim ngdy cang ting cua cong ddng nghién
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Hinh 11: Hién thi Heatmap clia ma tran twong quan gitra
cac yéu t6 anh huong*

* Cy thé (chii thich Hinh 11):

Ma trdn twong quan: Méi 6 trong heatmap biéu thi hé sé

put

source_credibility content_quality social_interaction purchase_intention

twong quan (trong khodang tir— 1 dén 1) giita mét cdp yéu
16, cho biét mirc dé lién hé hodc déng bién ddi cua chung
trong cac bai bao.

Mau sdc: Mau sdc & mike cao (gan +1) thuong duge thé
hién qua tong mau am (do), trong khi mirc twong quan dm
(gan — 1) sé c6 téng mau lanh (xanh).

Y nghia: Vi du, mét hé sé twong quan cao giita “P§ tin
cdy ciia nguon théng tin” va “Y dinh mua hang” (hodc
“Twong tdc xa hoi”) cho thdy khi yéu t6 nay tang, yéu to
kia ciing cé xu hwéng ting, ciing co ludn diém rang nguon
thong tin uy tin va sy twong tac manh mé co tdac dong tich
cwe dén quyét dinh ddt phong.
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V& mbi quan hé gitta cac yéu t6, phan tich cac cip yéu td
cho thdy "D¢ tin cdy ctia ngudn thong tin" két hop véi "Y
dinh mua hang" 1a cip xuat hién dong thoi nhiéu nhat
(370 bai bao). Mdi quan hé giira "D tin cdy ciia ngudn
thong tin" voi "Tuong tac xa hoi" cling dang chu y (315
bai bao), va "Tuong tac xa hoi" véi "Y dinh mua hang"
ciing trong d6i cao (206 bai bao). Yéu té "Chat lugng ndi
dung" ciing két hop voi "D tin ciy clia ngudn thong tin"
va cac yéu t6 khac nhung vai s luong bai bao thap hon.
Y nghia cia m6 hinh nay chi ra ring "D6 tin cdy cia
ngudn thong tin" va "Tuong tac xa hoi" khong chi anh
hudng riéng 1é ma con c6 mdi lién hé mat thiét voi "Y
dinh mua hang". Thong tin tir cac ngudn uy tin va lan toa
qua tuong tac tich cuc co thé thiic day y dinh dat phong
tryc tuyén. "Chét lwong ndi dung”, du it xudt hién hon,
van 1a yéu té nén tang cung ¢ cam nhan vé thong tin, hd
trg anh hudng cia cac yéu td khac. Mo hinh va mdi lién
hé thong ké gitra cac yéu té nay da khing dinh co so ly
thuyét va lam 1 cach chung phéi hop tac dong 1én hanh
vi dit phong truc tuyén.
Research Trends of Influence Factors Qver Time
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e~ purchese_intention
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Hinh 12: Biéu d6 vé sy ting trudng ciia mdi yéu t6 theo
thoi gian

Két ludn tir md hinh nay cho thdy dé thuc ddy hanh vi dat
phong truc tuyén, cic nha tiép thi va quan tri khach san
nén tap trung nang cao sirc manh va do tin ciy ciia ngudn
thdng tin, cai thién chat lwong ndi dung trén nén tang
truyén thong, tan dung tdi da cac kénh tao tuong tac xa
hoi, va xay dung chién lugc kich thich y dinh mua hang
thong qua truyén thong tich hop. Nhitng phat hién nay c6
thé 1am co s dé doanh nghiép xdy dung chién luoc
marketing s6 hiéu qua va dinh hinh lai cach tuong tac véi
khach hang.

4. Thao luin két qua nghién ciru

Két qua nghién ctru cho thiy su phat trién ciia marketing
sO va truyén thong xa hoi di tao ra nhiing thay doi cin
ban trong cach thirc khach hang tuong tac voi dich vu
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khach san [6], [7], [1] nhan manh tim quan trong ctia viéc
xy dung khung nghién ctru téng thé cho marketing s va
truyén thong xa hoi. Didu nay dugc cing cd boi cac phat
hién ciia Appel va cong su [2] vé tuong lai ciia marketing
trén mang xa hoi.

Duya trén toan bo Kkét qua phan tich da thyc hién, co6 thé
rat ra mot s6 nhan dinh chinh vé tac ddng cta ngudi cod
anh huong trén mang xa hoi dén hanh vi tuong tac, dac
biét 1 hanh vi ctia khach dit phong truc tuyén. Xu hudng
nghién ctru va phan bd theo nam cho thiy sy ting truong
manh mé qua thoi gian, dic biét 1a giai doan 2021-2024
chung kién sy bung n6, phan anh mutrc d6 quan tim ngay
cang cao cua cong dong hoc thuat va nganh cong nghiép
dén cach thirc cac yéu tb truyén thong xa hoi anh huong
dén quyét dinh dat phong truc tuyén. Vé xu hudng theo
chu d&, "social media" ludn chiém vi tri hang dau, di kém
v6i  "consumer  behavior",  "trust/security"  va
"influencer". Dic biét, sy xuit hién cia "live streaming"
trong giai doan gan day cho thdy xu huéng méi ndi khi
céc nén tang truc tuyén khong chi 1a phuong tién quang
ba ma con 1a céng cu twong tac truc tiép véi khach hang.
MGéi lién hé giita cac chii d& thé hién sy giao thoa manh
mé giita cac ndi dung nghién ctru. Phan tich dong xuat
hién tir khoa cho théy mbi lién hé manh mé gitia
"consumer behavior" va "social media", gitra "influencer"
va "social media", cling nhu "consumer behavior" véi
"trust/security". Didu ndy cho thiy cach thirc nguoi cd
anh hudng hoat dong trén mang xa hoi khong nhiing tac
dong truc tiép dén hanh vi nguoi tiéu dung ma con lién
quan mat thiét dén cac yéu té niém tin va an toan khi giao
dich tryc tuyén. Anh hudng cua influencer marketing
duogc 1am rd khi cac tac gia chuyén vé linh vyc nay chi ra
rang chién luwgc marketing qua ngudi c6 anh hudng tac
dong dén nhan thirc va hanh vi cta ngudi tiéu dung, gop
phan dinh hinh ky vong va mic d6 gin két ciia khach
hang v&i thuong hi€u khach san khi dat phong truc
tuyén.

Vé phan bd dia 1y ciia nghién ctru, Trung Qudc, My va
An D6 13 nhiing qudc gia dan dau vé sb luong bai bio,
cho thdy sy quan tdm dic biét dén tac dong clia ngudi co
anh hudng trén mang xa hoi di v6i hanh vi dat phong
truc tuyén & cac nén kinh té 16n ¢6 thi truong du lich truc
tuyén so6i dong. Cac qudc gia nay khong chi c6 luong bai
bao 16n ma con ghi nhéan su tang trudng nghién cuu theo
thoi gian, phan anh mirc d6 phat trién va du tu vao linh
vuc nghién ciru vé truyén thong sé va hanh vi nguoi tiéu
dung.

Y nghia va tac dong dbi voi nganh khach san rét rd rét.
Céc nghién ciru da chi ra rang tinh xac thuce, su tuong tac
va muc do tin cay cua ndi dung dugc chia s¢ bdi nhiing
ngudi co anh hudng cé thé 1am thay dbi tich cuc hanh vi
tuong tac ctia khach hang. Diéu nay bao gom viéc tao hiéu
g lan toa, su tin tudng vao thong tin quang cdo, va cudi
cung 1a quyét dinh dat phong truc tuyén. Nho phan tich
cac chu d& va xu hudng nghién ctru, cac nha quan tri
khéch san c6 thé xay dyng chién lugc marketing phi hop,
tan dung tdi da nén tang xa hoi, két hop vo6i influencer
marketing va live streaming dé tao trai nghiém truc tuyén
hap dan, thiic ddy hanh vi dit phong.

Dong thoi, yéu té trust/security dugc nhian manh 13 quan
trong; chién luoc truyén thong cAn dam bao tinh minh
bach, bao mat thong tin va xay dung long tin cho khach
hang. Téng hop lai, cac nghién ctru cho thdy sy phat trién
nhanh choéng trong linh vuc social media va influencer
marketing dang tao anh huong dang ké dén hanh vi dat
phong truc tuyén. Cac xu huéng méi nhu live streaming
commerce cung viéc két hop chit ché giita cac yéu to
truyén théng, hanh vi ngudi tiéu ding va niém tin khach
hang cho thiy day 1a mang nghién ctru ning dong va co
nhiéu trién vong, dong thoi 1a co s dé doanh nghiép
khach san dinh huéng chién luoc kinh doanh, cai thién
tradi nghiém khéach hang va tang cuong hién dién truc
tuyén.

5. Két luan, han ché va huéng nghién ciru twong lai
5.1. Két luan

Nghién ctru nay dd cung cip mot phén tich toan dién vé
tac dong cua ngudi co anh hudng trén mang xa hoi dén
hanh vi twong tac xa hoi ciia khach dit phong truc tuyén
thong qua phuong phap phén tich tric luong thu myc tir
dir liéu Scopus. Két qua phan tich khang dinh sy phat trién
nhanh chong va tim anh hudng ngdy cang ting cta social
media va influencer marketing trong nganh du lich va
khach san. Cac xu huéng nghién ciru cho thiy sy quan
tam manh m& dén "social media", "consumer behavior",
"trust/security”, va "influencer", cting v&i su ndi 1én cua
cac chi & mai nhu "live streaming”. Mdi lién hé chit ch&
gitta cac tr khoa nhu "consumer behavior" va "social
media", "influencer" va "social media", cling nhu
"consumer behavior" va "trust/security” lam ndi bat su
giao thoa gilra cac linh vuc nghién ctru nay.

Phan tich ciing chi ra rang noi dung xac thyc va sy tuong
tac tir nguoi cé anh hudng dong vai tro quan trong trong
viéc xay dung niém tin va thuc day quyét dinh dat phong
tryc tuyén. V& mit dia 1y, cac qudc gia nhu Trung Qudbc,
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M5 va An D6 dang dan du vé sb luong nghién ctru trong
linh vuc nay. Nhiing phat hién nay khong chi dong gop
vao co so 1y thuyét hién c6 ma con mang lai nhitng ham
y thuc tién quan trong cho cac nha quan tri khach san
trong vi¢c dinh hinh chién luoc marketing s va tuong tac
v&i khach hang hiéu qua hon.

5.2. Han ché ciia nghién ctru

Vé han ché hién tai, nghién ctru chu yéu tap trung vao mot
sO yéu td riéng 1é nhur do tin cdy ctia ngudn thong tin, chat
lwong ndi dung, twong tac xa hoi va y dinh mua hang ma
chua khai thac day du méi lién hé phic tap giita chung,
din dén viéc md hinh chua thé hién hét cac tic dong
tuong hd gitra cac bién. Pham vi dir liéu thu thap tir mot
50 bai béo c6 thé chua du dai dién cho bdi cnh toan cau,
va cong cu dinh luong hién tai chu yéu dung tur khoa co
thé bo sot nhitng khia canh ngir nghia sau hon. Pic thu
nganh khach san truc tuyén cling la mot han ché khi ban
chat va mbi lién hé tac dong giira cac yéu td c6 thé bi anh
hudng boi bién dong kinh té, xu hudng du lich, chinh sach
bao mat va sy phat trién cong nghé sd, khién cac nghién
ctru thiéu cai nhin téng hop vé tuong tac giita cac yéu to
nay va cac bién moi trudng ngoai lai.

Tai li€éu tham khao
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5.3. Hwéng nghién ciru twong lai

Dé khic phyuc nhitng han ché nay, hudng nghién ciru
tuong lai nén tap trung vao mot s6 diém. Can hudng téi
xdy dung cdc md hinh cdu trac da bién (nhu Structural
Equation Modeling - SEM) dé kham pha sidu hon mbi
quan hé twong hd giita cac yéu td. Viéc khai thac dir liéu
16n va phén tich van ban bang k¥ thuat phan tich ngon
ngilt tu nhién (Natural Language Processing) s€ giup khai
thac ndi dung toan van cua cac bai bdo, tir d6 xac dinh
chinh x4c hon cac yéu t6 tic dong va y nghia 4n sau ngoén
tir. Nghién ctru so sanh theo ving dia 1y va vin hoa 1a can
thiét dé xem xét sy khac biét trong mdi quan hé giira cac
yéu t6 theo nén van héa, chinh sach va xu huéng cong
nghé cia timg qudc gia. Viéc bd sung thém cac nghién
ctru thye nghiém va khao sat tir khach hang thuc té co thé
cung cap thong tin chi tiét hon vé cam nhan, mic do tin
cdy va so thich ctia nguoi tiéu dung.
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Analyzing the effect of social media influencers on online booking
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Abstract The purpose of this paper is to conduct a bibliometric analysis to assess the impact of social media influencers
on social interaction and online booking decisions of customers in the tourism and hospitality industry. This study applies
the bibliometric analysis method using data from the Scopus database to synthesize and analyze publication trends,
leading journals, main keywords, most prolific authors, and countries. The results show a strong growth in the number
of publications on this topic, especially in the 2021-2023 period. The most popular keywords are "Social media,"
"purchase intention," "Influencer marketing," and "trust,” reflecting the current research focus. Further analysis indicates
that content created by influencers, particularly through live streaming, significantly impacts trust and booking intentions,
with source credibility, content quality, and social interaction being key factors. These findings are not only of theoretical
value but also provide important practical implications for managers in the tourism and hospitality industry to build
effective digital marketing strategies.

Keywords Social media, Influencer marketing, Online booking, Hospitality, Tourism
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